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Media release 

Brazilian star volleyball player with hearing loss  
becomes Sonova’s latest brand ambassador  
 
 

Stäfa (Switzerland), May 20, 2020 – Sonova Holding AG, a leading provider of hearing solutions, is 

pleased to announce its collaboration with Brazilian professional volleyball player Natália Martins. 

The 35-year-old has had profound hearing loss since childhood and wears hearing aids from 

Sonova brand Phonak. In Brazil, she is the first volleyball player with hearing loss to play at 

professional level and to make it into her country’s national team. Having played successfully for 

various leading Brazilian clubs, Natália decided last year to take the next step in her career by 

joining a premier league team in Romania. Sonova has now made a short film about her life. 

 

The emotionally powerful portrait-in-film “Life without limitations – The story of Natália Martins” is the 

next chapter in the Sonova Group’s successful storytelling-based communications strategy that continues 

to win international awards. Following up on prize-winning short films about German soccer player Simon 

Ollert (more), Chinese dancer Tianjiao Zhang (more), Swiss aerial acrobat Jason Brügger (more) and 

French model Sophie Vouzelaud (more), this year it is Brasilian volleyball player Natália Martins who tells 

her story. In each case, the film project work led to a deeper and longer-term collaboration with the 

Sonova Group, aimed at inspiring people with hearing loss. The protagonists of the film series act as 

brand ambassadors for Sonova around the world, as well as for the Hear the World Foundation, a 

Sonova Group initiative. In each production, Sonova presents an authentic portrait that transports 

audiences into the world of the protagonist. 

 

Let it roll! 

 

Sonova’s film portrait about Natália Martins showcases her career as an athlete and depicts her saying 

good-bye to her friends, to familiar sounds and to Brazil just before her move to Europe at the end of 

2019. Natália listens to the waves lapping against the shore at Copacabana beach and takes in the view 

of Rio from Morro da Babilônia hill, where the well-known movie “Orfeu Negro” was filmed, making 

Bossa Nova music famous around the world. Later, she receives a rousing send-off from members of the 

Guinness Book of Records-certified world’s biggest Samba group, “Batucada Abençoada”. Natália’s idol 

Bernardo Rocha de Rezende, the most successful volleyball trainer and team sports coach of all time, 

also makes an appearance. 

 

The fact that Natália Martins was able to achieve her goal of becoming a professional volleyball player 

despite her hearing loss is particularly unusual in her native country, Brazil. According to the IBGE 

institute (Instituto Brasileiro de Geografia e Estatística), over nine million Brazilians are affected by 

hearing loss. However, only eight percent of these people own a hearing aid. By way of a comparison, 

https://www.sonova.com/en/story/engagement/being-able-hear-makes-me-feel-alive
https://www.youtube.com/watch?v=XF5MFmtppFs&t=61s
https://www.youtube.com/watch?v=j2scKCCJVA0&t=29s
https://www.youtube.com/watch?v=MSmsRnNxZIs&t=58s
https://www.youtube.com/watch?v=2e6tedPq46Q
https://www.youtube.com/watch?v=p1AERIQNVLc&feature=youtu.be
https://www.youtube.com/watch?v=p1AERIQNVLc&feature=youtu.be
https://en.wikipedia.org/wiki/Black_Orpheus
https://www.youtube.com/watch?v=B0mrTVCrNqM
https://en.wikipedia.org/wiki/Bernardo_Rezende
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around 25–30 percent of people with hearing loss own hearing aids in the industrialized countries. This 

low coverage is due to the limited number of specialist audiology stores in the country and to a general 

lack of public awareness about treatment options for people experiencing hearing loss. Sonova is running 

a local information campaign to improve the situation and give people the knowledge they need to make 

informed choices.  

 

“We are delighted to be working with Natália Martins. Her commitment as a brand ambassador for 

Sonova helps raise awareness of the importance of hearing among the population at large, introduces 

them to new role models and supports people with hearing loss,” says Arnd Kaldowski, CEO of Sonova. 

“Our latest film portrait is a great example of the Sonova Group’s corporate vision in action: it shows how 

innovative hearing solutions can help people live a life without limitations.” 

 

«Natália Martins»: link to picture 1 «Natália Martins»: link to picture 2 

 

– End – 

 

 
 

Disclaimer 

This Media Release contains forward-looking statements, which offer no guarantee with regard to future performance. These statements are 

made on the basis of management’s views and assumptions regarding future events and business performance at the time the statements 

are made. They are subject to risks and uncertainties including, but not confined to, future global economic conditions, exchange rates, legal 

provisions, market conditions, activities by competitors and other factors outside Sonova’s control. Should one or more of these risks or un-

certainties materialize or should underlying assumptions prove incorrect, actual outcomes may vary materially from those forecasted or 

expected. Each forward-looking statement speaks only as of the date of the particular statement, and Sonova undertakes no obligation to 

publicly update or revise any forward-looking statements, except as required by law. 

 

About Sonova 

Sonova, headquartered in Stäfa, Switzerland, is a leading provider of innovative hearing care solutions. The Group operates through its core 

business brands Phonak, Unitron, Hansaton, Advanced Bionics and AudioNova. Sonova offers its customers one of the most comprehensive 

product portfolios in the industry – from hearing instruments to cochlear implants to wireless communication solutions.  

 

Pursuing a unique vertically integrated business strategy, the Group operates through three core businesses – hearing instruments, 

audiological care and cochlear implants – along the entire value chain of the hearing care market. The Group’s sales and distribution 

network, the widest in the industry, comprises over 50 own wholesale companies and more than 100 independent distributors. This is 

complemented by Sonova’s audiological care business, which offers professional audiological services through a network of around 3,500 

locations in 19 key markets. 

 

Founded in 1947, the Group has a workforce of over 15,000 dedicated employees and generated sales of CHF 2.92 billion in the financial 

year 2019/20 as well as a net profit of CHF 490 million. Across all businesses, and by supporting the Hear the World Foundation, Sonova 

pursues its vision of a world where everyone enjoys the delight of hearing and therefore lives a life without limitations. 

 

For more information please visit www.sonova.com and www.hear-the-world.com. 

 

Sonova shares (ticker symbol: SOON, Security no: 1254978, ISIN: CH0012549785) have been listed on the SIX Swiss Exchange since 

1994. The securities of Sonova have not been and will not be registered under the U.S. Securities Act of 1933, as amended (the 

“U.S. Securities Act”), or under the applicable securities laws of any state of the United States of America, and may not be offered 

or sold in the United States of America except pursuant to an exemption from the registration requirements under the U.S. 

Securities Act and in compliance with applicable state securities laws, or outside the United States of America to non-U.S. Persons 

in reliance on Regulation S under the U.S. Securities Act. 
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