
 

 

 

 

 

Press release 

Wallisellen, 8 January 2018 

UPC to use Swisscom’s mobile network in the future 

UPC has offered attractive Mobile deals for the whole of Switzerland using Salt’s 

mobile network since 2015 and since then has seen continuous growth in the number 

of customers, which currently stands at over 100,000. Now, the company has decided 

to use the mobile network belonging to Swisscom for its Mobile offers in the future. As 

a result of this, all UPC customers will be able to continue benefiting not only from 

extremely attractive offers, but also from an “outstanding” mobile network (as rated in 

the Connect test) with exceptional coverage in Switzerland. The switchover to the new 

mobile network is expected to take place in early 2019. 

“Good is not good enough for our customers. And so we are delighted that we will be able to 

offer our attractive Mobile products with one of the best Swiss mobile networks (as rated in 

the Connect test) from early 2019,” says Eric Tveter, UPC CEO. “Our goal is to continue 

playing a leading role in the Swiss telecommunications market in the long term. By selecting 

this provider we are reinforcing this claim in the area of Mobile. Our superior superfast fibre 

optic Internet network combined with this new partnership in mobile creates the best overall 

telecommunications network throughout Switzerland,” says Eric Tveter. 

Here to stay 

Through this decision, UPC is securing the possibility of expanding its presence in the Swiss 

mobile market further in the coming years. Since the company entered the mobile market in 

spring 2015, via the network belonging to Orange, several changes have taken place in 

Switzerland as far as mobile infrastructure is concerned. “We have followed these 

developments closely and have come to the conclusion that we can offer our customers the 

best possible package for connectivity and entertainment via the Swisscom mobile network 

in combination with our other powerful offers and products. In the future, we will also 

continue to launch subscriptions that are unique in Switzerland, such as the still unrivalled 

offer with EU roaming included, while at the same time increasing the quality of the network 

coverage,” says Tveter.  

Swisscom: future-proof mobile network 

Swisscom has a high quality mobile network and made us an extremely attractive offer for 

the use of its mobile infrastructure in the course of a tender procedure. In Swisscom, UPC 

has selected a provider which also plays a leading role in the implementation of new 

technology. Until the switchover to the Swisscom network, Salt will remain UPC’s MNO 

(Mobile Network Operator) partner. Subsequently, UPC will automatically switch over to the 

new network – customers do not need to do anything. 



 

 

UPC will continue to provide customer service 

UPC will offer its Mobile products via Swisscom’s mobile network, but apart from 

maintenance of the infrastructure will continue to provide all services itself. As a result, there 

will be no changes to subscriptions and products for UPC Mobile customers. Neither will 

anything change for UPC customers with regard to customer support and advice, 

administration or logistics.  
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About UPC 

UPC, headquartered in Switzerland, is a leading provider of communications and entertainment in Central and 

Eastern Europe. The company is a subsidiary of British-based Liberty Global (LG) with activities in Switzerland, 

Austria, the Czech Republic, Hungary, Poland, Romania, Slovakia and Luxembourg. The company provides over 

7.5 million residential and business customers with fast and simple connectivity to the digital world via optical fibre 

cable – at home and on the go. Further information about our company and how we impress our customers is 

available at: upc.ch 

About Liberty Global 

Liberty Global is the world’s largest international TV and broadband company, with operations in more than 30 

countries across Europe, Latin America and the Caribbean. We invest in the infrastructure that empowers our 

customers to make the most of the digital revolution. Our scale and commitment to innovation enable us to 

develop market-leading products delivered through next generation networks that connect our 24 million 

customers who subscribe to 50 million television, broadband internet and telephony services. We also serve over 

10 million mobile subscribers and offer WiFi service across 10 million access points.  

Liberty Global’s businesses comprise two stocks: the Liberty Global Group (NASDAQ: LBTYA, LBTYB and 

LBTYK) for our European operations, and the LiLAC Group (NASDAQ: LILA and LILAK, OTC Link: LILAB) which 

consists of our operations in Latin America and the Caribbean. The Liberty Global Group operates in 12 European 

countries under the consumer brands Virgin Media, Ziggo, Unitymedia, Telenet and UPC. The Liberty Global 

Group also owns 50% of VodafoneZiggo, a Dutch joint venture, which has four million customers, 10 million fixed-

line subscribers and five million mobile subscribers. The LiLAC Group operates in over 20 countries in Latin 

America and the Caribbean under the consumer brands VTR, Flow, Liberty, Más Móvil and BTC. In addition, the 

LiLAC Group operates a sub-sea fiber network throughout the region connecting over 40 markets.  

Further information is available at www.libertyglobal.com. 
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